Abstract-Technology then has become a mixed bag for the tourism industry. It creates a great deal of conveniences while at the same time has been used as a way to increase revenues and to lessen customer service, especially for the education of adults in the area of digital competence for the use for advertising the tourist offer of your own units. Modern Education Programs can be a great help in overcoming digital literacy and thus helping to choose a variety of offers that offer free internet advertising. The survey was conducted on the example of Okrug municipality on the Čiovo peninsula in the period from February 2017 to April 2017. 278 private renters participated. The aim of the research was to show that the Program for the Education of Foreign Languages, a specific English language that was organized by the Municipality, contributed to the advertising of its tourist units, thereby contributing to the revenue, ie the occupancy in the number of reservations. The paper used a quantization method, a questionnaire survey. point to the fact that it is necessary to invest in the Education Program so that the older population, in particular, acquires the general level of digital literacy and foreign language learning, for the purpose of finding an adequate media for advertising and strengthening the tourist capital of a municipality.
INTRODUCTION
Use of media is unavoidable in everyday life; likewise in teaching profession. We can speak about use of media in instruction only when the means of material reproduction and curriculum material become information holders and intermediators for instruction (Dohmen, 1976) . In a continuously changing global society, the information and communication technology evolution has been, over time, a key factor to economic development. This radically transformed the worldwide tourism industry, offering new development perspectives, especially in terms of increasing organizational competitiveness, excepally to establish tourist in Dalmatia to develop semi-tourism in Čiovo (Okrug Gornj). The revolution in ICTs has profound implications for economic and social development. It has pervaded every aspect of human life whether it is health, education, economics, governance, entertainment etc. The most important benefit associated with the access to the new technologies is the increase in the supply of information. Information is shared and disseminated to larger audience. Secondly it reduces the cost of production. Knowledge is produced, transmitted, accessed and shared at the minimum cost. Considering these advantages of technology use, it is necessary to speak about digital logic and algorithmic thinking (which takes place with the use of media as a teaching subject) (Dohmen, 2001) . It is important to explore how to enable private renters to incorporate the use of media and new technologies in educational purposes, especially in the process of learning a foreign language and in advertising your apartments. Digital society implies a transformation of the traditional way of life and the economic, industrial, educational, and labor changes as well as changes of personal and individual way of existence, but also the question of the "new" partnership in the development of semi-tourism (Wolfe, 2004) . The need for technological skills and knowledge in the tourismus, in the workplace, and generally in all social activities is a consequence of living in a digital environment for which Alvin Toftler coined the term "Information Age" (Farke, 2006) . Advertising and the media are an inevitable part of our everyday life, and their number is growing every day and has a special role in the electronic media for advertising apartments (Aaker, 2010) . However, as the offer is too large, it is necessary to choose the right place for advertisements to increase the percentage of reservations. Advertising can be defined as a type of communication whose role is to inform, inform about products or consumer services. Advertising or advertising is a paid or personal message coming from a source that can be identified (Kesić, 2003) . One of the oldest communication tools that companies use in their communication with potential consumers through media is just ADVERTISING (Berger, 2003) .. Through the media, communication is also made with PR tools. Without communication with the market, gas is being produced that affects the company's business as well as jobs across the entire advertising industry chain.
Advertising on the Internet: takes a high second position on advertising profitability; during 2010 positioned right away between television advertising; according to IAB (Internet Advertising Bureau); over the past ten years internet advertising has more than tripled. 2010.
god. the market was worth about 8 billion, while it now exceeds 26 billions of dollars 1 
Figure1.Self-assessment of respondents on the use of English language and various forms of multimedia advertising tools for private accommodation units (%)
Source: Authors role of learning foreign language for the development of the using Internet as a the best way of advertsing. Furthermore, testing statistical significance has shown that the majority of respondents consider that it is very important to invest in digital education in order to reduce the unemployment rate (considering statistical significance it is less than 1%, p≤0.01). Table 3 points out the necessity of development of communication-marketing strategy and sets out the most important strategies that the respondents should acquire in order to incorporate the trend into the trend of the world's tourism world as quickly as possible and thus by promoting the development of capital of the same municipality. 
Figure 2. Statistical data on self-assessed respondents on the importance of digital literacy within the framework of the English Language Learning Program for the Development of the Tourist Supply of the Okrug Gornji Municipality and Increase of the Equity Capital
Source: Authors Table 4 shows the correlations of certain socio-economic competences that are in correlation with digital, whose correlation is necessary for the development of tourist offer, economic capital and the development of the tourist community. 
IV CONLUSION
Starting from the very beginnings of the development of private accommodation in Dalmatia, all who started their own tourist services in their homes or other real estate faced a lack of service and detailed information and knowledge of private accommodation in one place. In particular, the need for all those who intend to deal with such tourism services has been felt.
Advertising through travel agency private landlord means access to a greater number of potential guests, because of the greater role they have in marketing to allocate tourist agencies.
One, depending on the quality. The services they provide can be everything: from agents who will make an entire travel plan for your guest to ordinary brokers who just pass inquiries from guest to the landlord. They work in a way to price the landlords (which they have for guests) add their own commission which can in practice be 10% pa for more, but there are also exceptions where it is smaller. Larger agencies insist that landlords leave part your earnings to add the margin to the price you could be competitive with the standard rental price which the landlord has for all guests. Through the Internet today it is over 50% of all reservations in tourism, with annual traffic over $ 150 billion, and he is the main source travel information, through all stages of travel planning. The Internet is a publicly available global packet data network that connects computers together and computer networks using the Internet Protocol.
"Network of all networks" consisting of millions home, academic, business and government networks that exchanging information and various services such as email, chat, file transfer, and related pages and documents World WideWeb (Kotler, 2006) . For all these reasons, it is very important to use the English language and the use of digital competence. Therefore, the education program organized by the Municipality of Okrug has proved to be very useful because it has enabled private renters to acquire adequate competences in the knowledge of the English language, to acquire the basic level of digital competence to best suit the best Internet advertiser. Research has shows: that 70% respondents most often see the purpose of the importance of participating in the Education Program for the purpose of increasing the private and state economic capital, for the specificity of the tourist offer in the variables to back up the reservation and For easier to find a work; A statistically significant correlation is received and it shows that respondents who learn English and who participated in the Education Program are often more aware of the significance and the role of learning foreign language for the development of the using Internet as a the best way of advertsing. The results shoes that the most respondents 89,78% are of the opinion that they would continue the Education Program the following year because they consider the Program to be of significant benefit for apartment advertising, digital competence development and the promotion of foreign language. Also, the results shows the statistically significant differences and connections in the level of each of these claims that are mentioned in the table in relation to the digital competences who can help to development the socio-economic competences. The following are significant differences and high correlations among claims: Collecting e-information through office tools and finding out how to find e-information over the Internet to make a better advertising. The paper used a quantization method, a questionnaire survey. point to the fact that it is necessary to invest in the Education Program so that the older population, in particular, acquires the general level of digital literacy and foreign language learning, for the purpose of finding an adequate media for advertising and strengthening the tourist capital of a municipality.
